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FOR IMMEDIATE RELEASE
Press Contacts:
Suzanne Pruitt - 678.285.0307
Email: suzanne@marshmeadowsmarketing.com
Bonnie Rathweg - 678.285.0326
Email: bonnie@marshmeadowsmarketing.com 
SEE MORE, SPEND LESS AT JULY 2011 PHILADELPHIA GIFT SHOW 
Huge Travel Savings, Expanded Product Selection, Special ‘Stay For Last Day’ Promo On Tap For July 24-27, 2011 Edition
ATLANTA (April 5, 2011) – Already the largest regional gift show in the country, the July 2011 edition of the Philadelphia Gift Show keeps growing. Returning to the Greater Philadelphia Expo Center from July 24-27, 2011, the summer edition puts the spotlight on a number of the show’s fast-growing product sectors, including Made In The USA, Child’s Play, Home Accents, Handcrafted and Gourmet, Candy & Confection. Together with free parking, hotel rates starting as low as $39 for buyers, an easily accessible and amenity-filled location in the King of Prussia area, the 2011 edition offers the ideal cost-effective, one-stop resource for retailers.
“We know that travel budgets are tight and time is limited for our retail buyers so we’re constantly working to make sure the Philadelphia Gift Show delivers the most cost and time efficient buying trip possible,” says Doug Miller, president, Urban Expositions.  “The loyal participation of the region’s premier sales rep agencies, national manufacturers, and countless new and emerging companies insures that we’re bringing together all the resources buyers can find at other shows, as well as many wonderful new finds that are exclusive to ours – all at a fraction of the cost and travel time.  “
Among the highlights of the Summer 2011 edition’s expanded selection are special spotlights on key sectors:
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NEW Made In The USA- The Philadelphia Gift Show will bring together a vast and diverse selection of gift and home accents that have been made in the USA. With product ranging from jewelry and home décor, to seasonal items and decorative accessories, the common thread among these offerings is that they are all American-made.
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Home Accents --The Philadelphia Gift Show has always had a strong representation of home décor and for Summer 2011, Urban Expositions expands these substantial offerings.  Building on the show’s selection, retailers will now find even more indoor/outdoor furniture, home textiles, home accessories, floor coverings, wall décor, lighting, garden accents and designer/artisan items.
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Child’s Play – Retailers will find even more juvenile products at the Philadelphia Gift Show with a wide range of new resources for babies, toddlers, kids, tweens/teens, mothers-to-be and all family members, including apparel, arts & crafts, baby items/ gear, layette, maternity items, plush, bedding and more.
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Gourmet, Candy, Confections – This product category continues to grow and in July, retailers will find a number of new resources, including candy, chocolate, gourmet specialty items, nuts, fudge, coffee, candy making equipment, containers and more.
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Handcrafted  -- A popular attraction at the Philadelphia Gift Show, the Handcrafted section brings together artisans and designers showcasing a wide variety of handmade creations, including fine and fashion jewelry, wood, metal and glass designs, and home furnishings and accessories.

These special sectors expand the offerings of the all-category Philadelphia Gift Show, which includes hundreds of exhibiting companies showcasing the latest in everything from general giftware, greeting cards, paper goods and social stationery, tabletop, decorative accessories, children’s toys and games, candy & gourmet products, resort/souvenir, home décor, floral and garden gifts, country crafts, birding products, nature and backyard products, seasonal items, designer/artisan and others.

In addition to product, the show features a wide range of buyer services, including:

Discounted Travel With Hotel Rates Starting As Low as $39
Buyers can take advantage of significant hotel savings  -- including room rates as low as $39 -- by booking early.  This discount is exclusively for buyers attending the show and is not available to exhibitors regardless of any retail affiliation. For a full roster of hotels and rates, visit www.giftshowhotels.com.  Many of these hotels will offer complimentary shuttle services to and from the Greater Philadelphia Expo Center.

Stay For The Last Day:

 To give buyers even more time to explore the expanded section, those who stay for the last day, July 27, can take advantage of even lower hotel rates and enjoy a complimentary boxed lunch.
Business Building Seminar Series: 

Take advantage free professional seminars ranging from store design and marketing, to hospital gift shop forums and more.  Programs include:   
Sunday, July 24, 2011

Hospital Gift Shop Seminar Series:   Your 3 Critical ‘Hats’ For A Profitable Inventory Mix 

Speaker: Marilyn Nason, Nason & Associates and contributing editor, Giftware News
10:30-11:30AM

Now more than ever, buying correctly requires a three-pronged, well-planned purchase order approach to assure hospital gift shop customers will buy at full markup. Learn how bring  every shop buyer's 3 "hats" together to maximize creation of an inventory mix that produces optimum profits  --  not “dogs.”  

NARB Seminar Series:  Store Design Tips and Tricks 

Speaker: Andrew BeauChamp, NARB co-founder and retail and visitor services manager, El Museo del Barrio
1:30-2:30PM

Join the National Association of Retail Buyers (NARB) for this practical and profitable session.  You’ll learn about proven store design strategies that move merchandise, lighting tips and other easy and effective tips you can put into use today to attract more customers and sales.  

Monday, July 25, 2011


Guerilla Marketing

Speaker: Patricia Norins, founder and publisher, Pinnacle Publishing Group, Inc.

10:30-11:30AM

In this seminar, publisher and retail expert Patricia Norins will share simple, inexpensive and effective techniques for building traffic and profits on a grass roots level.  Learn invaluable tactics for  attracting and selling more to your customers and prospects through store events, contributing to online forums, blogging and online marketing through social media sites such as Facebook, Twitter, Foursquare, Yelp and much more!

How to Win the Battle With the “Big Box” Retailer HOW 

Speaker: Bruce Baker, Bruce Baker Inc.

1:30-2:30PM

 Independent retailers have many advantages over the Big Box store but few of them know how to wage this war and win.  In this seminar, learn low cost ways that small stores can compete with retail giants. Learn how to display merchandise so it sells, and train your staff to talk about the products on your shelf so that you create a repeat and loyal buyer base.  It isn't about the lowest price, it is about treating customers like they want to be treated and providing an experience that they want to keep coming back.  
Goody Bag Giveaway:
The first 150 buyers to arrive on Monday, July 25 and Tuesday, July 26 will receive a special tote bag and a list of participating exhibitors.  Buyers can then walk the show and pick up free product 
samples from the booths of participating exhibitors. 

Show Your Badge:
The Greater Philadelphia Expo Center is close to all sorts of area restaurants and you can take advantage of discounts and savings at many just by showing your Philadelphia Gift Show Badge. To see a list of participating restaurants, visit www.philadelphigiftshow.com or pick up the complete listing on show site.
Area Amenities:

The Philadelphia Gift Show is conveniently located in the King of Prussia area – putting a wide range of entertainment, shopping, recreation and tourism resources within easy reach. From historical and cultural sites of Philadelphia, to the vast green space of Valley Forge National Park, to the unrivaled shopping options at the King of Prussia mall, the choices are limitless. 

SHOW FACTS:


WHERE: 

The Greater Philadelphia Expo Center

100 Station Avenue, Oaks, Pa. 19456 

Conveniently located in the King of Prussia area, the Greater Philadelphia Expo Center offers a cost-effective drive or fly-in destination for buyers from Pennsylvania, New Jersey, Maryland, New York, Delaware, Virginia, Washington, DC and other parts of the mid-Atlantic region.   
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SHOW HOURS:
Sunday, July 24- Tuesday, July 26: 
9 a.m. - 6 p.m.
Wednesday, July 27:  


9 a.m. - 3 p.m.
MORE INFO
For exhibitor information, contact Jeannie Dorchak at 678.370.0340 or jdorchak@urban-expo.com or Marilyn McGriff at 678.370.0362 or mmcgriff@urban-expo.com.  For buyer information or to pre-register, attendees call Buyer Relations Director Amanda Berry at 678.370.0329 aberry@urban-expo.com or visit www.philadelphiagiftshow.com 
URBAN EXPOSITIONS

Urban Expositions is a leading producer of gift, souvenir and resort merchandise trade shows.  For more information, visit www.urban-expo.com
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